World Pancreatic Cancer
Coalition Priority Messages
2019 - 2021

Jenny Isaacson

Vice President, Strategic Partnerships & Projects,
Pancreatic Cancer Action Network

Clara MacKay
Project Lead, WPCC




2018 WORLD Demand Better

PANCREATIC _ .
\ CANCER DAY. For Patients. For Survival.




WORLD PANCREATIC
CANCER COALITION

Steerin

C A AL TRIALS

SS TU INFO, pBOVT RESOVAL
N(fs)fmm Fok PRTIENTS

Ao = b b Lk

Ao 11 b

worwel o fuins yo e bete 1)

et s b T e o gkl

Shed Uhy  atlioigie Y

2% ¥ et g, AT DV Setliy
o Oog
it 8 g

£ LB T I Y B
I ) ek 4 01 drhen
3 EARLY DETECTION ey olie
2 va g L0 i
Wit ens ¢ ewideur ’;:,_.4,_‘.-.4::« -
2 1

) v R



122

WORLD PANCREATIC
CANCER COALITION

Priority Messages Target Audiences

« Early Detection .
 Clinical Trials .
* Nutrition Education/Information

« Access to Information about
Resources & Support for
Patients/Caregivers

General Public
Patients/Families

Healthcare Professionals
Policy Makers
Donors/Volunteers/Supporters
Researchers

Who iIs our priority audience for messaging?
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Who Is our priority audience for messaging?

What can we do better as a Coalition than we can
do as individual organizations?

Where are the biggest communications gaps for
patients to get the information they need?

Who else do we need to engage?
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What is the priority message for the audience
you’ve selected?

Early Detection
Clinical Trials
Nutrition Education/Information

Access to Information about Resources &
Support for Patients/Caregivers




Small Group Discussion
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Next Steps

« Take away and review your feedback

« WPCC Steering Committee to review and
approve priority audience and message

e Consult with WPCC members on tools and
resources that would be most useful




